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ESF Community Grants Programme Marketing and Publicity 

Guidance 
 

The European Commission has set out specific guidelines relating to the 

marketing and publicity activities of organisations delivering projects funded 

through the South east LEP Community Grants programme. This document 

summarises the European Social Fund (ESF) Branding Requirements and lays out 

the Marketing and Publicity requirements in detail. 

 

a) Why is marketing and publicity important? 

These guidelines are intended to help successful grant applicants to publicise 

activities funded by the grants and their impact in the local community. 

 

The consequences of non-compliance are potentially serious and could lead to a 

reduction of the funding paid to each project. The ESF managing authority will 

audit the communications within each project, so it is important that projects not 

only meet the requirements set out here but also retain verifiable evidence that 

communication activities and publicity materials are fully compliant. 

 

To help ensure the publicity requirements are being implemented in full, it’s a 

good idea to put someone in place within your organisation who is responsible for 

managing communications and marketing for the project. 

 

b) Different types of marketing and publicity 

The publicity requirements vary depending on the type of Communications activity. 

 

The principle is that all materials and documents must acknowledge and 

reference the funding received from the European Social. To ensure a consistent 

visual identity for the Community Grants programme, a logo that acknowledges 

the funder which all grant recipients must use is available for download from 

www.cxk.org/community-grants-resources. 

 

Posters 

Successful grant applicants can download a project poster from the CXK website 

at www.cxk.org/community-grants-resources prior to the commencement of their 

activities. You must display at least one poster at each location where the project 

is being delivered to participants. Posters must be visible, placed in the entrance 

area and in A3 format so that they can be seen by members of the public. 

 

Print and publications 

Versions of the ESF logo in various formats can be found at the following link: 

www.cxk.org/community-grants-resources. The logo must be used on all marketing 

communications, publicity materials and project documentation, including:  

 electronic materials, including websites 

 display banners and posters 

 newsletters  

 general or job advertisements and notices 

 job descriptions 

 promotional materials like leaflets, brochures, flyers and invitations 

 business cards, stationery, letterheads and compliment slips 

 media and PR activity 

 e-mail signatures 
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c) About the logo 

The logo should always be produced in colour on websites. For all other marketing 

communications, publicity materials and project documentation, a colour logo on a 

white background should be used wherever possible. A monochrome version of the logo 

may be used in justified cases. 

 

The logo must: 

 be applied prominently and consistently on all websites, publicity materials and 

project documentation related to the project  

 be placed in a prominent and suitable position 

 measure, at a minimum, 40mm in width (landscape logo) or 25mm in height 

(portrait logo) 

 have an appropriate clearance zone around it and the background of the 

document should be uncluttered and provide enough contrast to ensure 

clarity 

 stay in proportion and be clear to read 

 

If used alongside other logos, the joint ESF and Skills Funding Agency Logo should 

be at least equal in size to the largest of the other logos and appropriate to the 

scale of the material and documents being used. 

 

Only one version of the logo should be used in any single piece of publicity 

material or project documentation. 

 

The logo must not: 

 be stretched, squashed or broken up 

 be edited or reproduced in a different colour scheme or typeface 

 have any other wording or illustration added to it 

 be blurred, rotated or distorted. 

 

There are two logo options (portrait and landscape) available for use: 

 

Option 1 – Landscape Logos 

 

 
 

 

Option 2 – Portrait Logos 
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d) Informing participants 

As well as promoting the role of the European Social Fund on all marketing and 

communications materials, you must also make sure that participants are notified that 

the money for the project has come from this source. 

 

Please ensure that the European Social Fund is acknowledged to participants: 

 during induction sessions, including when completing forms 

 in all support and paperwork provided to participants 

 in internal newsletters and bulletins 

 in any leaflets explaining the European investment in the project 

 in all communication activities 

 

e) Providing evidence of marketing and publicity 

During the monitoring of your project, we will make regular checks of the 

publicity and promotional materials organisations are producing. We may ask 

you send us a sample of these. Verification and audit visits will look at publicity as 

a matter of course. 

 

We suggest that you put someone in place who is responsible for managing 

communications, publicity and marketing for the project 

 

You must keep originals. If you reference a communication activity anywhere in 

your project work then you must have evidence of this to hand.  

 


